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• MTPO Policy Board 

• Steering Committee 

• Planning/MTPO Staff 

• Consultants 

• RDG 

• WSP/Parsons Brinkerhoff 

• Venice Communications 

 

 

 

 

 

 

 

Planning Team 



• Federal requirement of MPOs 

 

• Metro Topeka Planning Org (MTPO)  
(City, County, TMTA, KDOT, FHWA) 

 

• Partners get Fed/State $’s  

 

• Guides decisions for region 

 

 

What? 



The Region 

159,000 pop 



The Opportunity 

• Practical 
• Project list 

 

• Aspirational 
• What is important to community 

 

• Inspirational 
• Leverage investments to achieve other goals 

What? 



Completed 



Planned/Uncommitted 



Committed 



Complete Streets and Connectivity 



Adding Value: 12th Street Protected Bike Lane 



How? 

Transportation  

Demand  

Model 
• Forecast growth  

“futures” 

• LUGMP 

 



Public Engagement 
• All modes 

 

 

How? 



The Approach: Reasonable and Unique 

• Phase 1 NOW 

• Stakeholder  Interviews 

• On-Line Survey/Mapping tool 

• “Pop-Up” exhibit 

• Kick-Off Meeting AUGUST 18 

 

 

 

 

• Phase 2 

• Future Year Modeling 

• Quadrant Workshops (N,S,W,E) 

• Fall 

• Phase 3 

• Priority Project  Selection 

• Public Mtg/Surveys/Interviews 

• Winter 

 

Public Engagement Process 



The Approach: Reasonable and Unique 

 

 

 

 

Public Engagement Process 

www.topekampo.org 

Post Pictures on CoT Social Media 

#Futures2040 



Process and Schedule 
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Kickoff event Stakeholder 

discussions 

Survey Quadrant workshops Open houses 




